


Canteen Price Hike- Justified?

Spandana Kadiyala

"I miss having my coffee regu-
larly,” complains a 3rd year stu-
dent on the sudden hike in price
of various items in the canteen.
The recent increase in price of
various essential commodities
especially milk, onions, and also
transportation seems to have
disappointed many Amritians.
Deepthi, a 4th year student
misses her frequent visits to can-
teen because of the rise in prices
of the food available there. “It's
really disappointing to see the
rates, | wish the rates would
come down some time,” says
Deepthi; suggesting that the cur-
rent change has put many overa
barrel. Whereas her friend, Sug-
anya feels that though the rates
have risen there is no change in
the quality.

“We can't have food in canteen
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like before,” shrugs Ashwin
Chandran, 4th year student, who
badly misses the treats in can-
teen. Nithin Nandakumar, of the

e

same year confides that he is not
able to have his favourite food,
while some of the first year stu-
dents feel that with the increase
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in price, the variety of items in
canteen should also increase.

But officials in the campus claim
that they have raised the prices

CAMPUS BEATS 2

because they were forced to do
s0 owing to the increase in prices
of other commodities. Recently
the Tamil Nadu government have
raised the price of Aavin milk
from Rs 17.75 to Rs 24 which is
one of the reasons for hike in
prices. The officials also claim
that they have increased the
rates on nominal range.

Though the majority of students
are disappointed with the price
hike, a section of students feel
that the hike in the prices is fair
and justified. “| don't have any is-
sues with price hike and the
rates are reasonable,” says.
Sarangan Venkat. Jerry
Zachariah Thomas and Bharath
M, two first year MBA students
share the same opinion and say
that the rise in the costs of items
at the canteen is a necessary
evil.

Life returns to normalcy for
people along Kerala-TN

border

Jayanthi Pawar &

Krishnanjana J.

Coimbatore: December had
seen the populace of the two
neighbouring states al logger-
heads with each other; even re-
sorting to violence over the
Mullaperiyar dam row. A month
later, everything appears to
have subsided.

Transportation between the two
states had proved to be ex-
tremely difficult, with attacks
being launched against private
and public vehicles moving
across the border. Private Tax-
ies refused point-blank to make

interstate trips, leaving dozens
of dally commuters deserted on
the roads. A one-day protest
organised by various Transport
Unions in Coimbatore, like the
AITUC and CITU had further
aggravated the transportation
woe of the general public, with
over 12,000 rickshaws in the
city staying off the road.

Currently, the public has little
incidents to talk about, when
asked about the problems and
instances of inconvenience
they face at present, while the
Governments of the States con-
tinue to harp at each other,
Sathy Ramdas; a native of
Palakkad, had a tough time
reaching Pazhani for a pilgrim-
age.

‘Due to the entire chaos at the
Walayar border, we had to re-
quest the police department to
provide us with police protec-
tion in order to reach the border
safely,” she said. A regular trav-
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eller to Coimbatore, she now
hesitates to travel by road to a
place just 45 minutes away.

Coimbatore, Walayar, Kumily,
Pooppara and Kambamedu
have forever remained spots of
Malayali-Tamilian  fraternity,
which however appeared to be
on its last legs by the end of
2011, following the dam row.

“The cinemas’ @ Brookefields to a
rocking start

by

Grishma Raj

Coimbatore: Sathyam Cinemas,
the new multiplex that has come
up in Brookfields mall is the per-
fect spot for all movie lovers to
watch their favourite pongal re-
leases in pomp and pleasure.
With six screers and luxurious
theatre facilities it is rapidly gain-
ing popularity among the natives
of the city.

Today, after a period of three
months since its inauguration
during deepavall, the multiplex is
thrabbing with the activity of a
huge crowd cf families and
youngsters. "It has & wonderful
view with necessary space and
comfortable seats, this definitely
gives an exciting experience,”
says Karthika, a college student.
With golden lighting and pleasant
seating arrangements, the cine-
mas take up a majority of the
space on the fourth floor of the

The classy lounge at ‘the Cinemas', Brookefields, Coimbatare.

mall. The food court gives added
flavours with the combo of fast
foods and Indian meals. There
are leisure time activities such as
spa parlours and gaming zones
inside the multiplex which runs
on reasonable rates.

The scheduled timings of the
shows are from 12 noon to 10
pm. “The ticket rates start from a
minimum of Rs.120; but there are
also Rs.10 tickets which are dis-
tributed on the basis of any final
filling of seats in the screens,”
says Arun, the counter supervi-
sor. People can book the tickets
either directly or online. “We also
give the ‘fuel card’ facility inside
the cinemas that could be pur-
chased for Rs. 50,100, and so
on. The card has similar func-
tions to a debit card and can be
swiped during purchasing of tick-
ets,” says Arun.

When asked about the difference

in watching a movie inside the
mall, a family says, “The mall
gives the feeling of a metro city;
though there is a difference of
costs when compared to the
other theatres. It is still economi-
cal, for we get a chance to watch
in a classy surrounding.”

The cinemas have also proved to
benefit the surrounding shops,
according to a salesgirl, Anu, She
says, “The number of youngsters
visiting the mall has increased
and we are really happy about it.”
Well, Brookefields mall has in-
deed tumed out to grandstand
the city people providing good
entertainment with the introduc-
tion of the big cinemas. The cin-
emas have certainly proved to be
a new movie watching experi-
ence for the people of Coimbat-
ore and has turned out to be a
major point of attraction to the
first ever mall in the city!
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Pauper;? Never! When

knowledge is on your side!
CAPTION| Arun Babu, 2nd year MBA, Amrita School Of Business

WINNER !

Anushree Madhavan

Nanban

Cast: Vijay, Jiiva, Srikanth,
lleana and Sathyaraj
Direction: Shankar

Music: Harris Jayaraj
“Thalaiva... You are great!!l" —
No, | am not quoting what the
fans yelled to Vijay in the theatre.
| am quoting what you would
want to tell director Shankar for
his gutsy attempt at re- creating
|the magic of the blockbuster ‘3
Idiots’ in Tamil.

The actars - Vijay, Srikanth, and
Jeeva, are endearing as the
three friends. The chemistry be-
tween them has been porirayed
in a very succinct and appealing
manner. A note of appreciation
should also be reserved for the

performance of Sathyaraj, who _you in fits of laughter.

MOVIE REVIEW

Nanban-A Clone but a

plays Virumandi Sandhanam
alias Virus, the role of Boman
Irani in the original film,

For someone who has not
walched 3 |diots, it might seem
like ‘aal iz well'. However, aal iz
not well to an audience who
might have probably watched the
Hindi flick numerous times and
would tend to draw comparisons
between the two movies.

For one thing, our characters
here do not quite seem like col-
lege students one bit. Also, this
Pongal flick seems to be a
scene-by-scene rip off from the
original. The dialogues are a lit-
eral translation from the Hindi
counterpart barring the “bal-
aatkaar” speech which has been
written hilariously and will have

Actor Vijay seems to have faith-
fully aped Aamir Khan in every
single aspect of expression and
dialogue delivery. Yet, one in-
deed is relieved to see that this
has been a welcome breather in
comparison to his recent movies.
Actors Jeeva and Srikanth seem
to have taken their parts seri-
ously and done justice to them.
The fresh face lleana stands tall|
and mesmerizes with her hour
glass figure and acting prowess.
She shares a terrific chemistry
with Vijay and has showcased
her brilliant dancing skills in the
songs. The scene where she
lands in the hostel room com-
pletely drunken is a roar and a
tad better than the original one
played by Kareena Kapoor,
Sangs by Harris Jayaraj are al-
ready soaring up the charts and
fit the mood of the movie.

On the whole, no one can deny
that it is not a carbon copy of 3
Idiots, the fact will no way pre-
vent you from enjoying this flick.
At the end of the day, it is a
Shankar film and like all other
Shankar's films it will not disap-
point.

Rg;_i_r_lg:*****
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Point to be
‘note’d

The Samsung Galaxy Note has made
its mark in the digital world

SAMEUNG

Ananthanarayanan A H.
A stunningly smooth 5.3 inch
AMOLED full 1280x800 touch
screen running on a power
packed 1.4GHz dual core
processor puts the Samsung
Galaxy Note right on top of every-
one's New Year wish lists. The
Galaxy Note is primed with all the
latest applications and technal-
ogy fulfilling the company's
tagline, "See And Do More".

Having first of its kind display,
Note minimizes scrolling tedium
with a full view of pages. The
cinch is that it also supports HD
recording and playback of
videos. The smooth-as-butter in-
terface has twin input support:
the exclusive 'S-Fen’ and an ex-
tremely responsive touch screen.
The dual cameras, 8 megapixels
with flash at the back and 2

megapixels in front, takes mobile
photography to vyet another
height. Unlike its Apple counter-
part, cropping pictures from web-
pages and customizing them is
also easier in the Galaxy Note.
In the age of Web 2.0, connectiv-
ity is a piece of cake with the
Note which supports
3G, Edge, GPRS
and Wi-Fi. Based on
the latest Android 2.3
(Gingerbread) platform,
the average Note user can
go on a rampage of applica-
tions from the Android Market.
Transferring data to and from
the phone is child's play as well,
thanks to the USB 2.0 transfer
slot.

The phone is built with an internal
memary of 16 GB and allows an-
other 32 GB expansion, It also
features a DNSe (Digital Natural
Sound Engine) music library
which helps you store ail your
favourite tracks and listen to
them using a 3.5 mm jack head-
phone with 3D sound technology.
All these features of the future
are packed into a sleek body
measuring just 146.85mm in
length, 82.92mm in width and
9.65mm thick. Priced in the In-
dian market at Rs.34,000, the
Samsung Galaxy Note is one of
the elitist phones cum tablets that
makes it owner's pride and
neighbour’s envy,

Send in your best works of
photography, caricatures
or articles at

campusbeats?7 (@ gmail.com
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Decoding the social media landscape

Sinduije Raghunatlan

Ettimadal: Students from the Amrita
School of Communication, Etfimadal,
emerged wiser about the intricacies
of social media interactivity and the
sacial and psychological aspects of
social media after the interactive
Skype session with Dr. Shyam Sun-
dar Sethuraman, Distinguished Pro-
fessor and Co-Director of Media
Effecls Laboratory, Penn State Unj-
versity on 24 January 2012, at the e-
leaming studio in the campls.
Bom to a generation that has taken
technology, the Intemet in particular,
for granted, Dr. Shyam Sundar
brought to the fore deep insights on
why one actually behaves in a par-
ticular manner in the cyber world.
Why do you keep going back to
check if that vacation to Paris photo
of yours gamered enough com-
ments on Facebook? What makes
you follow someone on Twitter?
Whiat is the only thing most elder cit-

Students and faculty members of Amrita School of Communication

listening to the ‘skype’ lecture by Dr. Shyam Sundar.,

izens thank the intemet for?

“Agency enhancement and commu-
nity building have become new grat-
fications of the social media’, said Dr.

Shyam Sundar. He was referming to
how links or videos that we share
amass a large number of responses,
which in tum drives us to engage bet-

ter with the community and also feel
satisfied.

Dr. Shyam Sundar spoke of interac-
tivity from the standpoint of source,
message and medium.He also elab-
orated on the different kinds of cues
that exist in the realm of new media
that spur us to interact or connect
better with a particular site or appli-
cation. For example, the bandwagon
heuristic cues or the 'herd’ mentality
determines why we tend to positively
evaluate posts that have received
more number of likes’,

Dr. Shyam Sundar included many
results from the social media re-
search camied out by the Penn State
Media Effects Laboratory to validate
his lecture. The session was then fol-
lowed by series of questions posed
by the students and faculty members
of Amrita School of Communication.
“Does usage of Facebook really lead
to depression and anxiety as il is
made out to be?” asked one student.
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Deepihi Ramdas V

Ettimadai: “Akka have you brought
lady's finger today?" "Akka, what
ahout tomatoes?” A typical evening
in the ladies comparment of the
Coimbatore-Thrissur fast passenger
includes such and more conversa-
tions between the every-day
travellers and the vegetable ven-
dors. While the travellers are in a
hurry to catch hold of the freshest of
fresh vegetables before their station
armves, the vegetable vendors are
busy until the train halts at Kanjikode.
Even though these vendors travel
just two stations at the most, they
claim thatl emptying their bags by
then is no onerous task. "We take
ficket till Kanjikode, and sell each
packet for Rs 10,” confides Raju, a
vegetable vendor in the Etimadai

Vegetables, a

Tomatoes grown in lhefarrn at Eﬁimedai village.

premises. He seems most happy
after the afternoon Kannur train,
since "the highest rates of sale occur
then". Ask these vendars and they'll
make no bones of stating that they'd
much rather sell their veggies this
way, than toil in the sweltering sunin
the market.

“Some days are 'profit days', while
some days aren't,” says a vegetable
vendor, to whom this mode of sale
has been a routine for 15 years. “The
vegelables are fresh since we grow
them ir our own farms and they are
mastly bought by the usual
customers itself,” she says. While
the: travellers would have to buy a
kilogram of tomatoes for Rs 15, they
can buy them for Rs 10 from these
vendors, the vendors claim.
However, people claiming foul play

nyone?

aren't as scarce as hen's teeth,
several are of the opinion that the
vendors divide a kilogram of vegeta-
bles inta three packets, While they
sell a kilogram of vegetables for Rs
15 in the market, they sell one
packet for Rs 10 in the trains, gaining
a profit of Rs 15 in the process.
Though the station employees have
litthe or no trouble regarding the
behaviour of the vendors, not all
travellers agree with them. “During
rush hours, pleading with them not
to walk around the compartments
seems to fall on deaf ears,” says
Sushma M.P, a regular traveller in
the evening train from Ettimadai.
She is also of the opinion that the
vegetables aren't as fresh as they're
cracked up to be and smell of
pesficides.

Dr Shyam Sundar was of the view
thatitis not Facebook itself that leads
some lo depression but the act of
comparing one's popularity on the
site to that of others.

Another student wanted to know
what established credibility to a ma-
terial online — was it the source, the
person who was sharing it or the
medium over which it was shared?
According to Dr, Shyam Sundar, it
was a combination of all the three —
a complex inter-relationship  that
sometimes is oo spontaneous and
subtie.

Questions were also asked on the
nature of SOPA. s internet piracy an
inevitable evil? The answer blended
truth with a thread of profundity - For
every problem that technology cre-
ates, technology eventually comes
up with a solution™,

At the end of the day, members of the
captive audience emerged as better
informed cyber citizens,

Goodbye to Facebook?

Tnclvurmatly Sukanya

Looks like the inevitable is finally
happening-the gradual death of the
Facebook fever! With the once ex-
citing features like status updates,
pokes and likes becoming a fittle too
run-of-the-mill for their continued
adoration, the young crowd is start-
ing to ask ‘So what else is new?".
Campus Beats spoke to a few
youngsters on the issue.

“I'm thinking of quitting Facebook
altogether!” insists Prashanth
Kumar, a student from
Kalasalingarn  University. “With
madcap applications fike "How will
you die?" and "What will your lover's
name be?', the site is becoming a
creativity killer!”, However he also
adds that quilting could be hard,
considering that’s how he stays in
touch with all his long lost friends!”
Arvind Natarajan, another student
from the same college echoes
similar views. "It's boring, yes. But
I'm keeping my profile since that's
one of the few things | do online!
How else am | going to pass time,
boss?" he chuckles.

“So supposedly, the websites are

Orlkut went out of style. Will Facebook
Jollow suit?

meant to connect you with others
but for me i's reaching a stage
where it's connecting me with peo-
ple | don't want to be connected
with!", writes one popular blogger
from Australia, She fumes about ir-
relevant updates regarding other
people’'s personal life cramming up
her news feed.

However, there are still addicts like
Karthika Nadar around. Asked if she
is quitting Facebook anytime in the
near future, “No way!l” she squeals.
“| chat with my friends, | ‘heart’' the
applications, | stalk people whao in-
terest me...a part of my world lives
on Facebook!”. Naganandhini, a lin-
guishics student from Singapore has
no plans of quitting either. "My ex-
tended family and old pals live
abroad and Facebook is how | con-
nect with them, Plus, | don't lag in
for more than a few minutes a day,
s0 | haven't reached the phase of
annayance yet!”, she admits.

The verdict? Well, we will leave that
to you but the next ime you feel
waves of irritation with the network-
ing giant, remember you are not
alone.




